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STATE OF THE RACE



TRUMP NET-APPROVAL AT -10 NOW

42%

56%

51%

42%

40%

52%



BASELINE ELECTORAL MAP
213 | 204 | 121

REPUBLICAN

LEAN DEMOCRAT

DEMOCRAT

TOSS-UP

LEAN REPUBLICAN

Safe and lean democratic states 
net 213 electoral votes



IF ELECTION WERE HELD TODAY
278 | 260
We win by leading in PA, though 
we lose ME-2’s EV

TOSS-UP

DEMOCRAT

REPUBLICAN



FL, WI, PA & MI CRITICAL TO 270



A FEW SCENARIOS



IF TURNOUT AMONG POC* DROPS 2pp
258 | 280

TOSS-UP

DEMOCRAT

REPUBLICAN

*People of color



IF SUPPORT AMONG WWC* DROPS 1pp
248 | 290

TOSS-UP

DEMOCRAT

REPUBLICAN

*White working class



MICHIGAN FORECASTED SUPPORT & SCENARIOS



MESSAGING OVERVIEW
Key findings from a survey among voters in FL, MI, PA, and WI 
conducted May 1 to 8, 2019.



THERE IS ROOM TO GROW FOR DEMOCRATS TO 
MOBILIZE KEY CONSTITUENCIES



THE RISING COST OF LIVING IS MORE IMPORTANT TO VOTERS 
THAN JOBS AND STOCK MARKET GAINS

When you think about the economy today, 
Which is more important to you? 

Wages are not 
keeping up with the 

cost of living and 
health care is way up.

64%

Millions of new jobs 
have been created in 

the past few years 
and the stock market 

is at a record high.
36%



VOTERS OVERWHELMING PERCEIVE TRUMP AS CARING MORE ABOUT 
THE WEALTHY AND SPECIAL INTERESTS THAN ABOUT THEM

Donald Trump cares mostly about: Undecided voters:



HOW MUCH HAVE YOU PERSONALLY BENEFITED
FROM TRUMP’S ECONOMIC POLICIES?

37% Lot/Some63% Little/Not

45% Not at all 18% A little 25% Some 12% A lot

Midwest  =  66% Little/Not  |  34% A lot/Some 



ON THE ISSUES THAT MATTER MOST TO VOTERS — HEALTH CARE FIRST 
AND FOREMOST — TRUMP IS AT A SIGNIFICANT DISADVANTAGE

Top Four Most Important Issues to Me (Selected from a List)



MAJORITIES OF VOTERS EXPRESS WORRY ABOUT MEDICAL EXPENSES, 
SAVING FOR RETIREMENT, AND HANDLING AN EMERGENCY EXPENSE



PRIORITIES MICHIGAN



An integrated digital 
communications program to 
tell the story of Trump’s impact 
on a local level.



BRINGING PRIORITIES MICHIGAN TO LIFE

01 02 03

Local experts
Having eyes and 

ears on the ground 
to understand what 
voters in Michigan 
are thinking about.

 

Local 
relationships

Build out 
relationships with 

press, organizations, 
and influencers. 

Local stories
Elevate stories from 
real people sharing 
what it’s really like to 

living in Trump’s 
economy.



2019 Engagement Program

Campaign running in PA, Fl, MI, and WI 







WE’LL TELL REAL STORIES 

https://docs.google.com/file/d/1mOW02Q0pE-EPwQD_qcj-N91hGT6EIFVP/preview


ACROSS THE INTERNET

6 second Bumper

https://docs.google.com/file/d/1MpCbh0IcidLN1Qgac3mU6N-GnIKumErK/preview


ACROSS THE INTERNET

15 second Non-skippable

https://docs.google.com/file/d/1iU1fJMGelR7EwZgrBiGcW91Pc1tNwNQ4/preview


WE’LL PROMOTE NEWS & FACTS



FACEBOOK NEWS PROGRAM



ANSWER QUESTIONS VIA GOOGLE SEARCH





Questions?


